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ABSTRACT 

Women entrepreneurship in India has emerged as a powerful force for change, reshaping traditional roles and 

contributing significantly to the country’s economic and social development. More and more women are stepping into 

the business world—not just in urban areas, but also in small towns and rural communities. Their journeys are often 

filled with hurdles such as social norms, family expectations, and financial limitations, yet many continue to persevere 

and thrive. These stories of determination are gradually shifting how society views women in leadership and 

enterprise. 

At the same time, India’s support ecosystem is evolving to better accommodate and encourage women entrepreneurs. 

Government initiatives like Stand-Up India, Mudra Yojana, and the Start-up India Women Cell are providing essential 

access to finance, mentorship, and training. The widespread use of smartphones, social media, and digital payment 

systems has also opened new doors for women—especially those running home-based or small-scale businesses. From 

running online boutiques to leading tech start-ups, women are finding creative ways to innovate and build resilient 

ventures. 

While progress is evident, the journey is far from over. Deep-rooted biases, unequal access to funding, and limited 

professional networks continue to hold back many aspiring women entrepreneurs. For India to fully unlock the 

potential of its women-led businesses, there needs to be a stronger push toward inclusive policies, community support, 

and cultural change. Encouraging women in entrepreneurship isn’t just about fairness—it’s about building a stronger, 

more innovative, and more balanced economy for the future. 

1. INTRODUCTION 

Entrepreneurship has long been a male-dominated domain in India. However, recent decades have witnessed a 

significant shift, with more Indian women entering the entrepreneurial space, challenging traditional gender norms and 

contributing to the country's socio-economic development. The rise of women entrepreneurs in India symbolizes more 

than financial independence; it represents a redefinition of societal roles, resilience in the face of systemic barriers, and 

the emergence of a more inclusive economy. 

Despite the upward trend, Indian women entrepreneurs still encounter several challenges rooted in cultural, financial, 

and institutional constraints. Yet, many have carved their niche successfully, becoming role models for future 

generations. This paper explores the landscape of women entrepreneurship in India by analysing the challenges they 

face and highlighting success stories that reflect changing narratives. 

In 2024, the landscape of women entrepreneurship in India has seen significant growth. Women now own 39% of the 

4.78 crore MSMEs registered under the Udyam portal, up from 20.5% in 2023. Government initiatives like 'Start-up 

India' have contributed to this rise, with over 73,000 start-ups featuring at least one woman director. Women-led start-

ups also attracted a remarkable $930 million in funding in 2024, a 94% increase compared to the previous year, with 

sectors like fin-tech, e-commerce, and health-tech leading the way. 

Digital empowerment has played a crucial role in this surge, with 80% of rural women entrepreneurs leveraging social 

commerce despite digital literacy challenges. Digital platforms have helped these women expand their businesses and 

reach wider markets, driving economic inclusion. Regionally, states like Maharashtra, Tamil Nadu, and Telangana 

have emerged as key hubs, contributing to a 48% increase in active women borrowers in non-metro regions. 

While progress is evident, challenges such as limited access to formal financing, collateral requirements, and gender 

biases in lending institutions persist. The government and various initiatives have made strides in addressing these 

issues, but tailored financial products and services remain essential for further growth. Overall, women are 

increasingly at the forefront of innovation and economic development in India, marking a transformative shift in the 

entrepreneurial landscape. 

2. KEY CHALLENGES FACED BY WOMEN ENTREPRENEURS 

Despite policy support, Indian women entrepreneurs continue to face several challenges: 
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1. Socio-Cultural Barriers: Traditional gender roles often limit women's career choices, with societal expectations and 

family pressures hindering their professional mobility. 

2. Limited Access to Finance: Women struggle to access credit, as they are often seen as high-risk borrowers and lack 

collateral, resulting in loan rejections or higher interest rates. 

3. Lack of Mentorship and Networks: Women typically lack access to influential business networks or mentors, 

limiting their exposure to funding and growth opportunities. 

4. Balancing Work and Domestic Responsibilities: Women entrepreneurs are expected to manage household duties 

alongside their businesses, with insufficient childcare and domestic support. 

5. Legal and Bureaucratic Hurdles: Complex registration, taxation, and legal challenges, particularly in rural areas, 

create additional obstacles for women entrepreneurs. 

3. SUCCESS STORIES OF INDIAN WOMEN ENTREPRENEURS 

Regardless of these challenges, numerous Indian women have broken barriers and emerged as leaders in their 

respective fields. These success stories serve as beacons of inspiration, showing what is possible with resilience, 

vision, and determination. 

1. Kiran Mazumdar-Shaw – Biocon Ltd. 

One of India’s most successful entrepreneurs, Kiran Mazumdar-Shaw founded “Biocon”, a leading biotechnology 

company, in 1978. Starting in a male-dominated industry with minimal support, she overcame gender bias and 

financial challenges to build a billion-dollar enterprise. Her success underscores the potential of women in science-

driven businesses. 

2. Falguni Nayar – Nykaa 

A former investment banker, Falguni Nayar launched “Nykaa”, an online beauty and wellness retailer, in 2012. In 

2021, Nykaa became India’s first woman-led unicorn to go public. Her journey highlights how women can leverage 

digital platforms to disrupt traditional markets. 

3. Kalpana Saroj – Kamani Tubes 

Born into a Dalit family and married at the age of 12, Kalpana Saroj faced extreme hardship before becoming a 

successful industrialist. Often called the “original Slumdog Millionaire,” she turned a failing company, “Kamani 

Tubes”, into a thriving business. Her story is a powerful example of entrepreneurship as a tool for social mobility. 

4. Richa Kar – Zivame 

Richa Kar co-founded “Zivame”, an online lingerie store, addressing a taboo subject in Indian society. She faced 

significant backlash for selling intimate wear but persisted, eventually transforming the industry. Her story is 

emblematic of challenging societal norms through entrepreneurship. 

5. Revathi Roy – HeyDeeHo & ForShe 

Revathi Roy launched “ForShe”, India’s first all-women taxi service, and later “HeyDeeHo”, a logistics start-up 

powered by women. Her ventures empower low-income women by providing them with professional driving skills 

and employment. Roy’s work reflects how social entrepreneurship can drive community development. 

4. SHIFTING ECOSYSTEM AND POLICY SUPPORT 

India's entrepreneurial ecosystem is gradually evolving to support women, with various schemes and technological 

advancements playing a pivotal role. Key policy initiatives include: 

 Stand-up India Scheme: Provides bank loans ranging from Rs. 10 lakhs to Rs. 1 crore for women and SC/ST 

entrepreneurs, helping them access much-needed capital. 

 Mudra Yojana: Offers micro-financing to women-led small businesses, enabling them to scale operations and 

enhance their financial stability. 

 TREAD Scheme: Focuses on empowering rural women by providing training and capacity-building programs, 

improving their entrepreneurial skills. 

 Start-up India Women Cell: This initiative offers mentorship, incubation support, and resources to help women 

entrepreneurs grow their start-ups and access funding. 

 Mahila E-Haat: An online platform that facilitates direct market linkages for women entrepreneurs, helping them 

sell products in a digital marketplace. 

Technology has also played a significant role in empowering women entrepreneurs. The rise of e-commerce, social 

media platforms, and digital payment systems has allowed women to launch home-based businesses, manage 
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operations efficiently, and reach customers without the need for physical infrastructure. Moreover, digital literacy 

programs have further helped women harness these tools, driving both urban and rural women to engage in the digital 

economy. The combination of targeted policy support and the increasing accessibility of technology is gradually 

reducing barriers, helping more women achieve entrepreneurial success across India. 

5. CONCLUSION 

The journey of women entrepreneurs in India is one of both challenges and triumphs. Despite the persistent structural 

obstacles, the increasing number of successful women entrepreneurs is a clear sign that attitudes toward women in 

business are evolving. By empowering women through entrepreneurship, we not only promote gender equality but 

also unlock immense economic potential and foster innovation. Women are now making strides in traditionally male-

dominated sectors such as technology, finance, and manufacturing, demonstrating that entrepreneurship is a powerful 

catalyst for social and economic change. 

Nevertheless, significant work remains to close the gender gap in entrepreneurship. Women continue to face unequal 

access to funding, mentorship, and networks, limiting their ability to reach their full potential. To truly level the 

playing field, both government and private sector initiatives must scale up to ensure women have the same 

opportunities as men. This includes providing affordable financial products, creating supportive networks, and 

challenging the cultural biases that often discourage women from pursuing their business dreams. 

As India aims to establish itself as a global economic leader, integrating women into the entrepreneurial ecosystem is 

not just a good idea—it’s essential. Women entrepreneurs are driving growth across diverse industries, bringing new 

perspectives and fuelling innovation that benefits everyone. The momentum for change must continue, supported by 

inclusive policies, cultural shifts, and a shared commitment to gender equity in business. Achieving this transformation 

will require the combined efforts of the government, private sector, and civil society to create a more supportive, 

empowering environment for women entrepreneurs. 

Looking ahead, the future for women entrepreneurs in India is full of promise. With more women breaking barriers, 

building successful businesses, and creating jobs, they are not only reshaping the economy but also changing the way 

we view women’s roles in national growth. The empowerment of women in entrepreneurship is critical to India’s 

future success on the global stage, ensuring a more equitable, innovative, and prosperous future for all. 
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