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ABSTRACT

OTT (Over-the-top) platforms have been improved significantly over the years due to advancements in technologies,
user preferences and competition. In older days, CDs and DVDs are used. The transition from CDs and DVDs to OTT
platforms represents a dramatic shift in how media is consumed. OTT platforms are digital streaming services that
provide video content over the internet without requiring any cables or satellite TV subscriptions. These platforms
allows users to access movies, TV shows, web series and live content anytime and anywhere, using devices like
smartphones, laptops, smart TVs and gaming consoles.

As of 2024, the global OTT video market has experienced substantial growth, with approximately 3.92 billion users
worldwide. With the rapid growth of Over-the-top (OTT)streaming services, understanding user preferences and
experiences has become crucial. This study explores that which OTT platform is most popular among users and which
factor influenced their choices.

A Survey was conducted to collect data on platform usage, satisfaction levels and reason for preference. This
study aims to provide details about which platform is mostly used and the reasons behind user’s preferences, including
factors such as content variety, pricing models and user experience.

1. INTRODUCTION

In olden days, CDs and DVDs were the primary means of accessing music, movies and so on. With the rise of digital
downloads in the mid-2000s, services lie iTunes and google play allowed users to buy and download content. This
shift paved the way for the OTT revolution in the 2010s, where high speed internet, smartphones made streaming
more accessible. platforms like Netflix, Amazon prime-video and YouTube and others, moved from rentals to offering
on-demand content, allowing users to access videos directly through internet, anytime and anywhere. YouTube
grabbed attention from 2005&Netflix from 2016 whereas, current situation formed many more such as Amazon, hot
star, Zee5 and so on. As more users turn to these platforms for their entertainment needs, understanding their
experiences with OTT services becomes crucial. This survey aims to explore the user experience on OTT platforms,
examining factors that influence and usage patterns. This study also investigates the reasons behind user preferences
for certain platforms over others. This paper will offer valuable insights for both platform providers and users.

2. REVIEW OF LITERATURE

The present study explores various aspects related to OTT platform user experience, including content quality, user
engagement and more. The literature review examines previous research on these key factors, providing a foundation
for understanding user satisfaction and experience in the OTT streaming industry.

e  OTT platforms have transformed the entertainment industry by offering on-demand, personalized content across
multiple devices. Studies indicate that increasing internet quality, mobile usage and changing user preferences have
led to the rapid adoption of platforms like Netflix, Amazon prime and Disney+(Kumar &Gupta,2021). Traditional TV
consumption has declined the flexibility, affordability and content diversity provided by OTT services (Chaudhary et
al.,2022).

e  Pathak S.et al.(2023) in their study analyzed that how the OTT platforms affecting movies theatre. They stated
that customers can watch movies and TV series from the comfort of their homes without using cable or broadcast.
With the help of OTT platforms independent filmmakers can connect with a larger audience. Foreign language movies
and documentaries, have had greater success and popularity due to OTT platforms. The study also reveals that OTT
platforms will have an enormous impact on the movie business as the viewers, instead of visiting the theatre, prefer to
view movies at their own pace and at their own time.

e  OTT platforms collect vast amounts of user data, including watch history, search queries, device information,
and location data, to enhance content recommendations and advertising strategies (Sharma& Nair,2022).

e According to Kapoor & Verma (2023), While data-driven personalization improves user engagement, many
users lack awareness of how their data is collected, stored, and shared. Research by Patel & Roy (2021) highlights that
some streaming services fail to provide clear privacy policies, making it difficult for users to control their personal
data.
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e  Offering a free trail period allows users to evaluate the platform before committing to a subscription. According
to Goyal et al. (2022), platforms that offer no-strings-attached free trail attract more users who are unsure about the
content and service quality. Additionally, effective customer support in the form of live chat, help desks and prompt
issue resolution is an important factor in ensuring smooth user experience, particularly for new users (Sharma
&Nair,2022).

OBJECTIVE OF THE STUDY

The study aims to explore the preferences of youth and college students regarding OTT platforms, the factors
influencing their choices, and the areas where these platforms can be improved. Additionally, the study will identify
the types of genres the users are most likely to watch. The study aims to achieve the following:

o  |dentify Preferred OTT platforms.

e  Understand Influencing factors.

3. RESEARCH METHODOLOGY

The research methodology outlines the approach followed to gather, analyze and interpret data regarding the user’s
preferences for OTT platforms. This study follows descriptive research aimed at understanding the preferences and
behaviors of users towards OTT platforms. This research to designed to gather gquantitative data through surveys,
which will help identify patterns in platform preferences, genre selection and the factors influencing these decisions.
Additionally, Qualitative insights will be collected through open-ended questions to gather suggestions for platform
improvement.

The survey was shared among college groups, email lists, targeting users who are easily accessible. This method was
chosen due to time and resource constraints. Data was collected through a google form questionnaire distributed
electronically. The survey consisted of both closed-ended and open-ended questions to gather both qualitative and
quantitative data.

4. FINDINGS AND DISCUSSION
POPULAR OTT PLATFORM

Total
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Disney+
Hotstar

Netflix

This pie chart represents the popularity of various OTT (Over-The-Top) platforms, with the percentages indicating the
proportion of users or engagement on each platform.

In this case, the chart shows that:
e Hotstar is the most popular OTT platform, with 61% of users or engagement.
e Netflix is the second most popular, with 29% of users or engagement.
e Disney+ has a smaller but still notable presence, with 7% of users or engagement.
e Amazon Prime has a small presence, with 2% of users or engagement.
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This is the reference data we had collected which shows that people preferred OTT platform is hotstar
FACTORS INFLUENCED

Total
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User Interface (Ul)

o  Refers to the visual on OTT platform and interactive elements of an OTT platform

¢ Includes layout, design, navigation, and overall user experience

e A good Ul should be intuitive, responsive, and easy to use
Content Section

o Refers to the variety, quality, and organization of content on the OTT platform

e Includes TV shows, movies, original content, and other media offerings

e A good content section should offer a diverse range of high-quality content that caters to different tastes and

preferences

Streaming Quality

o Refers to the technical quality of video and audio playback on the OTT platform

e Includes factors such as resolution, buffering, and playback speed

e Good streaming quality should provide a smooth, high-definition viewing experience without interruptions
Pricing Rate

e Refers to the cost of subscription or rental fees on the OTT platform

e Includes factors such as monthly or annual subscription fees, pay-per-view charges, and ad-supported models

e  Competitive pricing should offer value for money, considering the quality and quantity of content offered
Bar Chart: Factors Influencing OTT Platform

e  User Interface: ~13 points (highest influence)
e Content Section: ~13 points (highest influence)
e  Streaming Quality: ~10 points

e  Pricing: ~5 points (lowest influence)

5. CONCLUSION

This study aimed to investigate user experiences and preferences on Over-the-Top (OTT) platforms. A comprehensive
survey collected data from diverse individuals, revealing insightful findings.
Key Findings
e Hotstar emerged as the most preferred OTT platform, indicating its strong presence in the market.
e Drama was the most preferred genre, followed by movies, showcasing the popularity of these content types.
e User Interface and Content Selection were identified as crucial factors influencing user satisfaction,
highlighting the importance of visually appealing and engaging content.
e Improvement suggestions focused on enhancing new release availability and content selection, emphasizing
the need for OTT platforms to prioritize content freshness and variety.
Future Work:
Further research can explore longitudinal trends in OTT usage, detailed content genre preferences, and regional
variations. In-depth qualitative studies may also provide richer insights into user satisfaction drivers.
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