INTERNATIONAL JOURNAL OF PROGRESSIVE e-1SSN :
&‘ PREMS\% RESEARCH IN ENGINEERING MANAGEMENT 2583-1062

AND SCIENCE (IJPREMS) Impact
WWW.ijprems.com (Int Peer Reviewed Journal) Factor :
editor@ijprems.com Vol. 04, Issue 11, November 2024, pp : 477-479 7.001

CONTRACT BASED AGRICULTURE FOR STABLE MARKET ACCESS
Dr. M. Deepal, Logu Ajith Kumar R?, Poobesh M3, Naveen K#, Manisha K>,
Magizh Oviya S®

1234565tudent, Information Technology, Sri Shakthi Institute of Engineering and Technology, Coimbatore, Tamil
Nadu, India.

DOI: https://www.doi.org/10.58257/IJPREMS36701

ABSTRACT

"Assured Contract Farming for Stable Market Access" is an innov ative web platform that connects farmers and buyers
through secure contract agreements, ensuring predictable pricing and dependable market access for farmers. By utilizing
HTML, CSS, JavaScript, Firebase, and SQL, the platform delivers a seamless and efficient experience, allowing both
parties to interact, negotiate, and manage contracts in real time. This project seeks to mitigate market risks for farmers,
streamline produce procurement for buyers, and create a more stable agricultural economy by leveraging technology for
transparency and trust.
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1. INTRODUCTION

The entire world is depending on the food but it is a type of agricultural product . But the products bought from the
farmers are very less according to the market rate. Efforts to develop agricultural marketing have, particularly in
developing countries, intended to concentrate on a number of areas, specifically infrastructure development; information
provision; training of farmers and traders in marketing and post-harvest issues; and support to the development of an
appropriate policy environment. In the past, efforts were made to develop government-run marketing bodies but these
have facilitates tended to become less prominent over the years .Up-to-date information on prices and other market
factors enables farmers to negotiate with traders and also spatial distribution of products from rural areas to towns and
between markets.

2. METHODOLOGY

Method and analysis which is performed in your research work should be written in this section. A simple strategy to
follow is to use keywords from your title in first few sentences.

2.1 Subheading

Subheading should be Font Size- 10pt, Font Type- Times New Roman, justified.
2.2 Subheading

Subheading should be 10pt Times new Roman,

3. MODELING AND ANALYSIS
Fluid and Material which are used is presented in this section. Table and Fluid should be in prescribed format.
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Fig-1: Concept Map
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4. RESULTS AND DISCUSSION

Registration Form

Fig-2: Login page
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Fig-3: Main page
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5. CONCLUSION

By eliminating the intermediates our website Directly contacts with the farmers and our website .By creating profit for
the farmers .Accessing with Online website so no intermediate or broker involves .Each and every farmer
can easily access and it user friendly.
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