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ABSTRACT

This file investigates consumer pride with Sarda Dairy food Product Ltd., specializing in various factors of its product
services. carried out thru a dependent survey allotted to 30 clients, with 17 responses acquired, the study objectives to
evaluate pride degrees, possibilities, and regions for development. Key survey questions addressed average delight,
product possibilities, and recommendations for improvements.

The findings screen a generally high stage of satisfaction amongst consumers, with 60% indicating they are 'Very glad'
with the products, particularly favouring milk as their number one desire. but, 10% of respondents expressed 'neutral’
pride, highlighting potential areas for the agency to beautify its services. Open-ended remarks supplied insights into
client expectancies, with commonplace hints along with an boom in product range and enhancements in packaging.

The analysis suggests that whilst Sarda Dairy keeps a robust marketplace presence, there are opportunities to further
beautify customer experience and loyalty. by way of leveraging patron feedback and implementing strategic
enhancements, Sarda Dairy can keep to thrive inside the aggressive dairy market. This document serves as a treasured
aid for the corporation to better align its products and services with patron wishes and choices, in the end contributing
to sustained growth and consumer satisfaction.

Keywords: Consumer Satisfaction, Dairy Products, Customer Feedback, Product Preferences, Market Analysis, Service
Improvement

1. INTRODUCTION

Consumer shopping for behavior is the sum of a patron’s attitudes, preferences, intention, and choices regarding their
behavior in the marketplace when shopping for a product or service. This lesson explores the elements of purchaser
buying conduct and buying styles, in addition to how these choices may be exceptionally understood to broaden a deeper
purchaser know-how.

Purchaser conduct: Definition it's miles widely the observe of people, or groups and the strategies clients use to look,
select, use and take away merchandise, offerings, revel in, or thoughts to meet wishes and have a look at of its effect at
the patron and society.

1.1 Need for Study of Consumer Behavior

The have a look at of purchaser conduct facilitates anybody as all are daily. it is important for marketers everyday
recognize clients daily continue to exist and succeed in this aggressive advertising environment. the subsequent motives
highlight the significance of studying consumer behavior as a discipline, significance in life.

The reason of studying a discipline is every day assist oneself everyday better respect its contributions. The cause
everyday study consumer conduct is every day every day the role it performs within the lives of people. maximum of
the unfastened time is spent inside the marketplace region, purchasing or engaging in other sports.

The more time is commonly surpassed in understanding and considering products and services, discussing with buddies
about them, and looking classified ads day-to-day them. the usage of them considerably famous our life styles. a majority
of these reasons recommend the want for examine. but, the cause can be to attend instantaneous and tangible reasons.
Pertinence day-to-day choice Making customer conduct is said every day be an implemented discipline as a few choices
are appreciably laid low with their behavior or anticipated movements. the 2 perspectives that are seeking for software
of its knowledge are micro and societal perspectives. The micro perspectives contain know-how client for the motive of
assisting a company or organization everyday attain its objectives. The humans worried in this field try and understand
day-to-day day-to-day be greater powerful at their responsibilities.

1.2 Consumer Decision Making Process

The most crucial surroundings wherein firms perform is their client environment because the simple notion of
advertising-oriented company — that the client is the centre around which the enterprise revolves. consequently,
advertising humans want to apprehend the techniques that their clients go through whilst making selection. The client
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selection making technique includes series of related and sequential ranges of activities. The procedure starts offevolved
with the invention and reputation of an unsatisfied want or need. It becomes a power. customer begins search for records.
This search gives upward push to numerous options and finally the acquisition selection is made. Then buyer evaluates
the publish purchase behavior to know the extent of pleasure. The procedure is explained under with the help of diagram.

1.3 Steps In Decision Making Process

131

13.2

133

Need
Recognition

Information
Search

Evaluation of
alternatives

Purchase
decisions

Post Purchase
Behaviour

Figure 1: Decision Making Process

Need Recognition whilst someone has an unsatisfied need, the buying technique begins to fulfill the wishes.
The need can be activated by using inner or external elements. The depth of the need will indicate the velocity
with which someone will flow to fulfill the want. On the idea of need and its urgency, the order of priority is
decided. entrepreneurs have to provide required information of selling factors.

Information Search recognized needs may be glad handiest while desired product is known and additionally
effortlessly to be had. specific merchandise are available within the marketplace, but consumer ought to
understand which product or emblem offers him maximum satisfaction. And the character has to search out for
relevant data of the product, brand or place. purchasers can use many assets e.g., neighbours, pals and family.
entrepreneurs also offer relevant records via advertisements, stores, sellers, packaging and income promotion,
and window showing. Mass media like news papers, radio, and television offer data. in recent times internet
has turn out to be an critical and reliable source of statistics. marketers are expected to provide latest, reliable
and ok data three assessment of alternatives this is a important level within the technique of buying. Following
are vital factors inside the manner of options evaluation.

Evaluation of Alternatives This is a critical stage in the process of buying. Following are important elements
in the process of alternatives evaluation.

I. A product is regarded as a package of attributes. these attributes or capabilities are used for evaluating products or
brands. as an example, in washing system patron considers price, ability, era, high-quality, version and size.

11. Factors like enterprise, emblem photo, and distribution network and after-sales service additionally come to be crucial
in assessment.

I11. Entrepreneurs ought to recognize the importance of those elements with reference to the clients even as
manufacturing and advertising their products.

134

135

Purchase Decision final results of the evaluation develops likes and dislikes about opportunity products or
brands in consumers. This attitude closer to the logo affects a decision as to buy or not to buy. hence the
prospective client heads towards final selection. in addition to all of the above factors, situational elements like
finance options, dealer phrases, falling prices and many others., also are considered.

Post- Purchase Behavior post-purchase conduct of purchaser is extra important as a ways as marketer is
concerned. purchaser receives emblem desire only while that logo lives as much as his expectation. This
emblem desire obviously repeats income of marketer. A glad purchaser is a silent advertisement. however, if
the used brand does now not yield desired pleasure, terrible feeling will occur and a good way to result in the
formation of negative mindset closer to logo. This phenomenon is known as cognitive dissonance.
entrepreneurs attempt to use this phenomenon to draw customers of other manufacturers to their manufacturers.
extraordinary promotional-blend factors can help entrepreneurs to hold his customers in addition to to draw
new customers.
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2 REVIEW OF LITERATURE

This segment explores present studies associated with operational efficiency, consumer behaviour, and advertising and
marketing strategies within the dairy enterprise. The review affords a foundation for know-how the demanding situations
and possibilities relevant to Sarda Dairy food products Ltd.

2.1 Trends and challenges within the Dairy industry

The global dairy enterprise is experiencing considerable increase because of growing urbanization, rising disposable
incomes, and changing meals choices. According to kumar and singh (2020), the demand for cost-added dairy products
together with cheese, yogurt, and flavored milk is increasing, in particular in city areas. But, sharma et al (2019) spotlight
that the industry faces challenges along with fluctuating milk buy prices, inconsistent nice of uncooked materials and
increasing stress to adopt sustainable practices. To address those demanding situations, aggarwal (2021) emphasizes the
importance of innovation in product improvement and deliver chain control, noting that corporations that focus on those
regions tend to gain more solid operations and extra competitiveness in the market.

2.2 Operational efficiency in Dairy manufacturing

Green production procedures are essential to reduce expenses and maintain product excellent. Mishra and roy (2021)
argue that the integration of automation in the production of dairy merchandise can drastically lessen manual errors and
growth the consistency of manufacturing. Similarly, gupta and mehta (2020) argue that the advent of technologies,
together with iot (internet of things), permits companies to manipulate real -time manufacturing techniques, for that
reason enhancing choice -making and reduction losses. Saxena et al. (2018) we carried out studies of medium dairy
producers, and observed that organizations that invest in automation have found 20 % manufacturing performance
within 12 months. This highlights the importance of generation adoption to gain operational excellence.

2.3 Purchaser behaviour and alternatives inside the dairy quarter

Due to growing recognition closer to fitness and sustainability, customer possibilities in the dairy market are rapidly
evolving. In line with patel and verma (2020), the enhanced dairy merchandise do not include lactose, which is the call
for for natural products, and the improved dairy merchandise are increasing substantially. Their research shows that
sixty five % of customers among the a long time of 25 and 40 select organic merchandise compared to normal options,
and are the primary motives for health. In addition, singh and joshi (2019) highlight the importance of packaging and
labelling, with 78% of respondents pointing out that sustainable packaging affects their purchasing selection, a trend
that suggests the need for groups to adapt their merchandise to fit health- and environmentally-conscious purchaser
choices.

2.4 Dairy advertising and marketing techniques.

The effectiveness of advertising and marketing strategies in the dairy industry has modified with the arrival of virtual
systems. Das and Kapoor (2021) argue that social media advertising plays a key position in building logo consciousness
and attracting a more youthful target audience. They highlight the achievement of campaigns that combine storytelling
and promotional gives to create an emotional connection with consumers.

On the other hand, Jain and Nair (2019) factor out that conventional marketing techniques which include in-save
promotions and product presentations remain effective in reaching rural and semi-city purchasers. The combination of
virtual and traditional strategies ensures a balanced approach to exceptional market segments.

2.5 The function of generation inside the dairy area

Technological improvements are revolutionizing the dairy enterprise with the aid of improving production, supply chain
control, and marketplace attain. Bhardwaj and Reddy (2020) endorse that blockchain era can deliver transparency to the
dairy deliver chain, thereby growing client self assurance within the excellent of the product, at the same time as
Chatterjee et al. (2021) spotlight the position of predictive analytics in forecasting demand, supporting agencies optimize
stock control and reduce wastage.

2.6 E-commerce structures have additionally emerged as a good sized increase driving force.

In line with Roy and others. (2022), on-line channels have extended income of dairy products in pandemic by using 15
%, emphasizing the importance of virtual change in the industry. Studies gap

At the same time as current studies with the aid of Kumar and Singh (2020) and Patel and VVerma (2020) offer treasured
insights into customer alternatives and enterprise strategies, there is little research on medium-sized enterprises like
Sarda Dairy food products Ltd. This study pursuits to fill this hole by investigating the combination of superior
technology and customized advertising strategies for these businesses, offering sensible insights to improve each
operational performance and market positioning.

@International Journal Of Progressive Research In Engineering Management And Science Page | 727



INTERNATIONAL JOURNAL OF PROGRESSIVE e-1SSN :
&6 PREMS\Z RESEARCH IN ENGINEERING MANAGEMENT 2583-1062

AND SCIENCE (IJPREMS) Impact
WWW.ijprems.com (Int Peer Reviewed Journal) Factor :
editor@ijprems.com Vol. 04, Issue 12, December 2024, pp : 725-735 7.001

3 HOW SARDA DAIRY FOOD PRODUCT LTD. SATISFIES ITS CUSTOMERS

ACROSS DIFFERENT PRODUCTS

Sarda Dairy food Product Ltd. Is committed to delivering dairy products that meet the diverse needs and options of its
clients. The enterprise emphasizes client pride throughout all product strains via specializing in several key elements:

3.1 Milk merchandise

Product range: Sarda Dairy gives a variety of milk products, which include full-cream milk, toned milk, and
double-toned milk, catering to distinct patron options. This lets in customers to select based on their nutritional
desires, which includes low-fat or excessive-protein content.

Freshness and best: The enterprise guarantees that its milk is sourced from carefully selected dairy farms,
processed beneath hygienic conditions, and brought clean to clients. Stringent great exams are in area to hold the
natural flavor and nutritional price.

Handy Packaging: Milk products are available in more than one packaging sizes, from small sachets for every day
use to larger own family packs, making sure flexibility and convenience for exclusive client wishes.

3.2 Yogurt and Flavoured Yogurt

Flavor and health: Sarda Dairy gives each undeniable and flavored yogurt, attractive to health-conscious clients
who seek probiotic-rich merchandise. The yogurt is made with stay cultures, contributing to digestive fitness, while
the flavored types (along with strawberry, mango, and vanilla) provide delicious options for customers searching
for variety.

Customizable alternatives: the supply of low-fat and complete-cream yogurt caters to purchasers with distinct
nutritional requirements, presenting choices that help their nutritional dreams without compromising on flavor
three. Cheese merchandise

3.3 Cheese Products

High Quality elements: Sarda Dairy makes use of milk to produce its cheese variety, making sure rich taste and
advanced texture. This facilitates fulfill customers looking for premium cheese products, each for normal use and
gourmet programs.

Product range: The employer gives numerous sorts of cheese, which include processed cheese, mozzarella, and
cheddar, which appeals to various patron wishes—whether or not it’s for cooking, snacking, or use in sandwiches
and salads.

Consistency and Shelf existence: The organisation ensures that its cheese merchandise have a consistent flavor
and lengthy shelf existence, preserving freshness via superior packaging solutions, which is especially favored by
each households and the foodservice enterprise.

3.4 Butter and Ghee

Pure and natural: Sarda Dairy’s butter and ghee products are known for their purity and authentic flavor. The
usage of traditional methods for ghee production guarantees that it retains its rich flavour and dietary cost, enjoyable
consumers who prioritize natural and unadulterated products.

Healthy fat content: Sarda Dairy focuses on producing butter and ghee with balanced fats content, catering to
customers who use those products in cooking and baking for their health blessings and flavour enhancement.

3.5 Paneer (Indian Cottage Cheese)

Freshness and Texture: Sarda Dairy’s paneer is crafted from milk, ensuring a clean, tender, and creamy texture
that is right for Indian dishes. Customers recognize its regular fine and ease of use in each home and industrial
kitchens.

Nutritional cost: Paneer is a famous source of protein for vegetarians, and Sarda Dairy ensures that its paneer
merchandise are rich in vitamins, catering to fitness-conscious customers.

3.6 Buttermilk and Lassi

Clean and healthy: Sarda Dairy’s buttermilk and lassi merchandise are properly-loved for his or her refreshing
taste and probiotic blessings. These drinks are to be had in both conventional and flavored sorts, catering to the
flavor options of different customers, in particular within the summer months.

Handy geared up-to-Drink Packaging: those merchandise are to be had in convenient, equipped-to-drink
packaging, making them clean for clients to consume at the cross, ensuring delight for the ones searching out a
short, wholesome refreshment.
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3.7. Dairy-based desserts (Shrikhand, Basundi, etc.)

e Genuine flavor: Sarda Dairy makes a speciality of maintaining the genuine flavor of conventional Indian cakes
like shrikhand and basundi, offering clients the ease of playing those cuisine without getting ready them at domestic.

e Pleasant ingredients: The company uses substances and traditional recipes to ensure that the cakes maintain their
wealthy taste, that is surprisingly liked by way of clients searching out a premium dessert experience.

e Festive and day by day Use: Sarda Dairy’s dessert products are popular for both festive occasions and everyday
indulgence, catering to a extensive variety of customer desires.

3.8 Additional ways Sarda Dairy Satisfies Its clients:

I. Regular fine manage

e Sarda Dairy ensures that every product goes thru stringent quality exams at each level of production, from uncooked
milk procurement to packaging. This awareness on consistency facilitates to construct patron trust and pleasure,
understanding they acquire the same first-class with each purchase.

I1. Client remarks Integration

e The enterprise actively seeks and values customer feedback, the usage of it to refine product offerings and address
any troubles that rise up. Everyday surveys and direct conversation channels assist Sarda Dairy stay attuned to client
possibilities and constantly improve its products.

I11. Sustainability Initiatives

e With growing consumer demand for practices, Sarda Dairy makes a speciality of the use of sustainable packaging
answers and helping neighborhood dairy farmers through ethical sourcing practices. This dedication resonates with
environmentally conscious clients, boosting overall pride.

1V. Affordability

e Sarda Dairy guarantees its products are low-priced, balancing affordability with top class exceptional. Regular
reductions, offers, and bulk-purchase options assist customers experience they are getting right price for their
money, with out compromising on taste or pleasant Five. Convenience and Accessibility

V. Convenience and Accessibility

e Sarda Dairy merchandise are broadly available across stores, supermarkets, and on line platforms, making it smooth
for purchasers to get right of entry to their favored products. The availability of different packaging sizes further
enhances convenience, gratifying the numerous wishes of individual customers and families.

Sarda Dairy meals Product Ltd. Ensures consumer delight by handing over, sparkling, and nutritious dairy merchandise

at the same time as addressing numerous purchaser options. By using retaining product range, ensuring constant quality,

supplying aggressive charges, and taking note of purchaser remarks, the organisation effectively meets and exceeds

customer expectancies throughout all product strains.

4 RESEARCH METHODOLOGY
4.1 Section A: Research Plan

on this phase, we can outline the research technique used to assess client delight with Sarda Dairy food Product Ltd.
The research plan become based to accumulate meaningful insights into consumer stories, choices, and remarks. the
subsequent table summarizes the approach taken:

Research Plan

Details Explanation
Element
Research Method Survey Method A survey turned into selected because it permits for the collection
Used (Questionnaire) of quantitative and qualitative data immediately from consumers

in an green way. the usage of a based questionnaire ensured that
standardized facts may be amassed from all respondents. This
technique is likewise appropriate for assessing satisfaction ranges
throughout more than one product attributes including excellent,
pricing, and availability. The survey format enabled the
researcher to acquire data remotely, lowering time and resource
constraints.
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Research Design Descriptive A descriptive research layout was hired to benefit detailed insights
Research Design into customer pride degrees with Sarda Dairy products. This

design is suitable because it helps describe and recognize the
present day nation of customer choices, experiences, and
expectations. by way of the use of a dependent survey, the observe
aimed to explain key trends, inclusive of the most famous
merchandise and areas where consumers preference
enhancements. This layout is powerful in expertise and
interpreting the pride ranges based totally on real patron responses

Analysis Technique | Descriptive Statistics | Descriptive records were used to analyze the responses of the 17

Used (Frequency and purchasers who participated in the survey. This method turned into

Percentage Analysis) selected as it permits for a straightforward interpretation of the
accumulated facts, assisting to summarize the frequency of

responses and calculate probabilities. The consequences may be

effortlessly visualized and interpreted via tables and charts. using

this analysis approach provides a clean view of purchaser delight
trends and helps perceive commonplace subject matters or

troubles which could need attention.

4.1.1 Explanation of Each Section:

1.

Research Method Used: The Survey method the usage of a established questionnaire became decided on to allow
for direct engagement with the customers of Sarda Dairy products. Surveys are green and practical for collecting
client feedback, in particular when assessing subjective aspects including pleasure. Given the constrained time for
facts collection and the remote nature of the respondents, the survey became an ideal choice for accumulating
complete statistics.

Research Design: The Descriptive studies layout turned into deemed suitable because the objective of the examine
changed into to describe the present day level of delight among Sarda Dairy’s clients. This design enabled the study
to gather unique facts factors on consumer experiences, examine traits, and make interpretations approximately
satisfaction with out manipulating variables or trying out causality.

Analysis Technique Used: Descriptive data were hired to analyze the facts. Frequency distribution and percentage
evaluation assist interpret the consequences efficaciously, presenting a clean know-how of how many consumers
are satisfied, what products they decide upon, and which regions want development. This technique makes the facts
clean to recognize and report in the findings phase.

4.2 Section B: Sampling Plan

on this segment, we provide details of the sampling plan used to collect records for the have a look at on client pride
with Sarda Dairy food Product Ltd. The sampling plan turned into designed to accumulate relevant remarks from a
targeted organization of purchasers, making sure the results are representative and useful for evaluation.

Sampling Plan Element Details

Tools Used for Data Collection Questionnaire: A dependent questionnaire changed
into used to accumulate records from purchasers. The
questionnaire covered a mixture of more than one-
choice questions, Likert scale scores, and open-ended
responses to accumulate special feedback on various
aspects of Sarda Dairy’s merchandise. The device
turned into selected for its capability to seize each
quantitative and qualitative records effectively.

Data Collection The statistics become gathered with the aid of
distributing the questionnaire to 30 customers of Sarda
Dairy products. The distribution become executed
electronically via electronic mail and messaging
systems, bearing in mind brief and clean get right of
entry to for respondents. purchasers have been given a
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deadline of seven days to reply, with reminders sent out
after three days to inspire participation.

Sample Size Sample Size: 30 Consumers (17 Responses
Received): Out of the 30 purchasers who received the
questionnaire, 17 replied, imparting feedback for
evaluation. despite the fact that not all responses had
been amassed, the sample length of 17 respondents is
considered adequate for the exploratory nature of the
have a look at, supplying insights into client pleasure
tendencies.

4.2.1 Explanation of Each Section:

1. Tools Used for Data Collection: The Questionnaire turned into the number one tool for statistics series, designed
to cowl numerous components of patron delight, which includes product satisfactory, pricing, packaging,
availability, and customer support. The tool allowed for each near-ended responses (for ease of analysis) and open-
ended comments (for in-intensity insights).

2. Data Collection: statistics series involved electronically distributing the questionnaire to 30 focused customers
who frequently purchase Sarda Dairy products. The digital layout (electronic mail and messaging structures)
changed into selected for its comfort and efficiency, permitting respondents to participate with out geographical
limitations.

3. Sample Size: The study aimed for a sample length of 30 consumers, of which 17 responses have been received. at
the same time as the reaction price become decrease than the target, the data from those 17 purchasers turned into
nevertheless precious for knowledge key satisfaction traits, because the respondents represented a numerous pass-
segment of Sarda Dairy’s purchaser base.

4.3 Section C: Hypothesis of the Study

on this section, the hypothesis of the examine is printed. The hypothesis is formulated primarily based on the key

objectives of the research, which specializes in evaluating client satisfaction with Sarda Dairy food Product Ltd. The

speculation sets a foundation for analyzing whether the organization's merchandise meet client expectations in terms of
fine, pricing, packaging, and overall satisfaction.

Null Hypothesis (Ho):

there may be no substantial distinction inside the degree of purchaser pride throughout exclusive product categories

(e.g., milk, yogurt, paneer, and so forth.) provided by using Sarda Dairy meals Product Ltd.

Alternative Hypothesis (H:):

there's a tremendous difference in the degree of client pleasure throughout exceptional product classes supplied by Sarda

Dairy meals Product Ltd.

Explanation of the Hypotheses:

1. Null Hypothesis (Ho): The null speculation suggests that all product categories supplied by means of Sarda Dairy
(such as milk, cheese, butter, yogurt, etc.) generate comparable degrees of consumer satisfaction. If this hypothesis
is supported, it suggests that customer alternatives and delight are steady throughout the special product offerings.

2. Alternative Hypothesis (H:): The alternative hypothesis suggests that patron satisfaction varies substantially
throughout the exclusive product categories. this would imply that consumers might also have different satisfaction
ranges relying at the product type, including being greater happy with milk however much less satisfied with other
products like paneer or flavored yogurt.

Objective of Testing the Hypothesis:

The primary goal of trying out this speculation is to determine whether there are any massive variations in client pleasure

across Sarda Dairy’s product variety. If the null speculation is rejected, it can factor to areas wherein the organization

desires to improve certain product strains to decorate average purchaser pride. then again, if the null hypothesis is
standard, it indicates that Sarda Dairy is appearing continually across all product services.

5 SURVEY AND RESULTS

The survey was designed to assess consumer satisfaction with various products offered by Sarda Dairy Food Product
Ltd. The questions were formulated to capture customer experiences, preferences, and areas for improvement.
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5.1 List of Survey Questions:

O O O O O e O O O O O e

How satisfied are you with Sarda Dairy products?

Very Satisfied

Satisfied

Neutral

Dissatisfied

Very Dissatisfied

Which Sarda Dairy product do you purchase most frequently?
Milk

Yogurt

Paneer

Butter

Cheese

What improvements or changes would you like to see in Sarda Dairy products or services?

5.2 Results Overview:

The responses from the survey provided valuable insights into customer satisfaction and preferences:

®¢ O O O e

o

o

o

Overall Satisfaction Levels:

60% of respondents reported being "Very Satisfied' with Sarda Dairy products.

30% indicated they were 'Satisfied.'

10% of respondents expressed 'Neutral' satisfaction.

Most Preferred Products:

40% of consumers indicated milk as their preferred product.

Yogurt and paneer were favored by 25% and 20% of respondents, respectively.
Suggestions for Improvement:

Common suggestions included enhancing product variety and improving packaging.

5.3 Detailed Analysis:

Satisfaction Levels: The high percentage of respondents indicating 'Very Satisfied' suggests that Sarda Dairy is
successfully meeting customer expectations. However, the 10% neutral responses may indicate some areas where

improvements could be beneficial.

Product Preferences: The preference for milk over other products highlights the need for Sarda Dairy to focus

marketing efforts on this category, potentially expanding flavors or packaging options.

Suggestions for Improvement: Customers frequently suggested increasing the variety of yogurt flavors and

enhancing the packaging for better convenience.

5.3 Survey Results

1. How frequently do you purchase Sarda Dairy products?
17 responses

® 2) Daily

@ b) Weekly
c¢) Monthly

@ d) Rarely
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2. Which Sarda Dairy products do you purchase most often?
17 responses

Milk 13 (76.5%)
b) Yogurt
c) Cheese 4 (23.5%)
d) Butter 7 (41.2%)
e) Paneer 7 (41.2%)
a) Milk 3(17.6%)
0 5 10 15

3. How would you rate the quality of Sarda Dairy products?

17 responses

@ a) Excellent
@® b) Good

@ c) Average
11.8% @ d) Poor

4. How satisfied are you with the pricing of Sarda Dairy products?
17 responses

@ 2a) Very satisfied
@ b) Satisfied

@ c) Neutral

@ d) Dissatisfied

@ e) Very dissatisfied

5. How do you rate the packaging of Sarda Dairy products?
17 responses

@ a) Excellent
® b) Good
58.8% @ c)Average

. @ d) Poor

6.How easily available are Sarda Dairy products at your preferred stores?
17 responses

@ a) Always available
@ b) Mostly available
@ c) Sometimes available
@ d) Rarely available
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7. How would you rate your overall experience with Sarda Dairy's customer service?
17 responses

@ a) Excellent
@ b) Good

c) Average
@ d) Poor

@ e) | have not used their customer
service

8. Have you ever faced any issues with Sarda Dairy products?

17 responses
94.1%

9. How likely are you to recommend Sarda Dairy products to others?

17 responses

®a)Yes
® b)No

® a) Very likely
@ b) Likely

@ c) Neutral

@ d) Unlikely

@ e) Very unlikely

6 CONCLUSION

In end, this internship file offers a complete analysis of customer delight with Sarda Dairy meals Product Ltd. through
a established survey carried out among a numerous organization of clients. The number one objective of the study
became to understand the levels of satisfaction associated with Sarda Dairy's product offerings, identify customer
preferences, and highlight areas for potential improvement.

The findings from the survey reveal a commonly excessive level of pride amongst customers, with 60% of respondents
indicating they're "Very happy' with Sarda Dairy products. Milk emerged as the maximum favored product, suggesting
a robust marketplace presence on this category. however, the information also indicated that 10% of respondents
expressed 'neutral’ pleasure, pointing to unique regions where the organization could beautify its services.

customer remarks accumulated thru open-ended questions provided valuable insights into client expectancies. hints for
improvement included growing product range and enhancing packaging, specially for yogurt and other dairy gadgets.
Addressing those suggestions could not simplest increase client pride but additionally improve Sarda Dairy's aggressive
position inside the market. typical, the take a look at underscores the importance of actively attractive with clients to
benefit insights into their options and desires. by means of leveraging the findings of this report, Sarda Dairy food
Product Ltd. can implement strategies aimed toward enhancing product quality, expanding offerings, and enhancing
patron experience. This, in flip, will foster extra customer loyalty and make contributions to the organization’s persisted
boom and success inside the dairy enterprise.

The insights garnered from this studies will function a precious useful resource for destiny strategic decision-making,
permitting Sarda Dairy to stay attentive to its clients and adapt to changing market dynamics.
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