
 

www.ijprems.com 

editor@ijprems.com 

INTERNATIONAL JOURNAL OF PROGRESSIVE 

RESEARCH IN ENGINEERING MANAGEMENT 

AND SCIENCE (IJPREMS) 

(Int Peer Reviewed Journal) 

Vol. 05, Issue 04, April 2025, pp : 744-745 

e-ISSN : 

2583-1062 

Impact 

Factor : 

7.001 
 

@International Journal Of Progressive Research In Engineering Management And Science                        | 744 

VALUATING AXIS BANK'S CORPORATE SOCIAL RESPONSIBILITY 

(CSR) INITIATIVES 

Ajay Trilokinath Pandey1, Prof. Ashok Desai2 
1Student of Master of Management Studies, Alamuri Ratnamala Institute of Engineering and Technology, Mumbai 

University, mailto:pandeyajay3101@gmail.com 

2Assistant Professor, MMS Department, Alamuri Ratnamala Institute of Engineering and Technology, University of 

Mumbai mmsho.armiet@gmail.com 

ABSTRACT 

Corporate Social Responsibility (CSR) has become a critical component of business strategy, shaping how companies 

engage with society and contribute to sustainable development. This research evaluates Axis Bank's CSR initiatives, 

analyzing their impact on various social sectors, including education, healthcare, environmental sustainability, and 

financial inclusion. Utilizing a mixed-method approach, this study presents insights into the effectiveness of these 

initiatives and provides recommendations for enhancing their social impact. 
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1. INTRODUCTION 

In recent years, company entities have identified the importance of CSR in fostering social well-being while improving 

their brand recognition. Axis Bank, one of India's leading financial institutions, has undertaken various CSR tasks geared 

toward promoting financial literacy, environmental sustainability, and network development. This paper significantly 

evaluates these projects, assessing their effectiveness and alignment with broader social and monetary desires. 

2. LITERATURE REVIEW 

CSR frameworks emphasize company responsibility in addressing societal challenges. Previous studies have examined 

how economic institutions contribute to sustainable improvement via targeted CSR applications. The analysis of Axis 

Bank's tasks inside this framework highlights their role in fostering inclusive growth and social fairness. 

3. METHODOLOGY 

This has a look at employs a mixed-approach method, incorporating primary and secondary records. Primary data 

includes surveys and interviews with stakeholders worried in Axis Bank’s CSR initiatives. Secondary facts are derived 

from annual reports, CSR disclosures, and third-party assessments to gauge the effect of these projects. 

4. FINDINGS AND ANALYSIS 

• Financial Inclusion: Axis Bank has applied economic literacy programs, in particular in rural areas, to enhance get 

admission to to banking services. 

• Education and Skill Development: CSR efforts encompass scholarship packages and vocational training for 

underprivileged communities. 

• Healthcare: The bank has supported fitness camps, sanitation drives, and pandemic remedy efforts. 

• Environmental Sustainability: Green banking initiatives and carbon footprint discount packages demonstrate the 

bank’s dedication to environmental responsibility. 

5. DISCUSSION 

The analysis shows that while Axis Bank’s CSR projects have yielded high-quality consequences, there may be scope 

for more effect through superior stakeholder engagement and strategic partnerships. Strengthening monitoring 

mechanisms and ensuring transparency in implementation are essential for optimizing CSR effectiveness. 

6. CONCLUSION 

Axis Bank’s CSR initiatives considerably contribute to social improvement. However, non-stop assessment and strategic 

refinement are necessary to maximise their long-term advantages. This has a look at underscores the importance of 

integrating CSR efforts with broader developmental targets to create sustainable social change. 
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