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ABSTRACT 

Social media has emerged as a crucial tool in crisis management, providing real-time information, facilitating 

communication, and aiding in disaster response. This study explores the role of social media in crisis management, 

examining its effectiveness in disseminating information, coordinating relief efforts, and managing public perception. 

Through an analysis of case studies and survey data, this paper highlights the strengths and limitations of social media 

as a crisis management tool. The findings suggest that while social media enhances rapid communication and public 

engagement, challenges such as misinformation and privacy concerns need to be addressed. 
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1. INTRODUCTION 

Crisis situations demand immediate action and effective communication. Social media platforms, including Twitter, 

Facebook, and Instagram, have transformed how information is disseminated and received during emergencies. This 

paper investigates the impact of social media on crisis management, examining its role in disaster relief efforts, 

governmental responses, and corporate reputation management. 

2. METHODOLOGY 

This study adopts a mixed-methods approach, integrating qualitative and quantitative research techniques. Data was 

collected through surveys, case studies, and content analysis of social media interactions during crises. 

2.1 Survey Analysis- A structured survey was conducted among crisis response teams, government agencies, and the 

general public to assess the impact of social media during emergencies. 

2.2 Case Study Approach- Notable crisis events, such as the COVID-19 pandemic and natural disasters, were analyzed 

to understand the effectiveness of social media strategies in crisis management. 

3. MODELING AND ANALYSIS 

Collected data was analysed to identify trends, response patterns, and the effectiveness of different social media 

strategies. Factors such as engagement levels, misinformation spread, and public trust were evaluated. Statistical models 

were used to assess the correlation between social media activity and crisis response efficiency. 

4. RESULTS AND DISCUSSION 

The findings indicate that social media plays a crucial role in crisis management by facilitating: 

• Rapid information dissemination: Governments and organizations use social media to broadcast alerts and 

updates instantly. 

• Public engagement and feedback: Direct communication with affected individuals allows better response 

coordination. 

• Combatting misinformation: Fact-checking and real-time updates help mitigate the spread of false information. 

• Resource mobilization: Social media aids in fundraising, volunteer coordination, and emergency resource 

allocation. 

Challenges identified include: 

• The risk of misinformation and panic spreading rapidly. 

• Managing a high volume of social media interactions during crises. 

• Ensuring accessibility and credibility of shared information. 

Table 1. Social Media Impact on Crisis Management 

Factor Positive Impact Challenges 

Information Dissemination High reach and speed Risk of misinformation 

Public Engagement Real-time interaction Managing false narratives 

Resource Mobilization Quick coordination Ensuring equitable distribution 



 

www.ijprems.com 

editor@ijprems.com 

INTERNATIONAL JOURNAL OF PROGRESSIVE 

RESEARCH IN ENGINEERING MANAGEMENT 

AND SCIENCE (IJPREMS) 

(Int Peer Reviewed Journal) 

Vol. 05, Issue 04, April 2025, pp : 815-816 

e-ISSN : 

2583-1062 

Impact 

Factor : 

7.001 
 

@International Journal Of Progressive Research In Engineering Management And Science                        | 816 

5. CONCLUSION 

Social media has revolutionized crisis management by enabling real-time communication and community engagement. 

However, managing misinformation and ensuring the credibility of information remain significant challenges. Future 

research should explore AI-driven solutions for misinformation detection and improving crisis response strategies 

through social media analytics. 
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