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The global luxury watch market was valued at USD 42.21 billion in 2022 and is expected to grow at a compound annual growth rate (CAGR) of 5.0% from 2023 to 2030. The growing inclination for using luxury watches as a status sign amongst adults is an important factor driving the industry. New product launches by key players, such as Titan, Sonata, and Rolex, are anticipated to have a positive impact on the industry growth. In addition, companies are offering limited edition watches with various designs as well as features to increase their revenue. Companies target the wealthy as well as the middle-class section of the population, which is being repealed by their pricing strategy. This acts as one of the restraining factors for market growth.

Moreover, the innovation of a luxurious watch with the addition of precious rare elements like a diamond, sapphire, gold, or ruby in its body acts as a growth-driving factor. The COVID-19 pandemic has had a negative impact on the industry. The pandemic impacted America and other large countries in Europe as well as Asia, which were the key consumers of luxury watches. Thus, the market saw a decline in demand and slow development due to the restrictions on movement and careful expenditure habits of people. It is observed that the majority of first-time buyers of luxury goods opt for top variants. Most of the time, this converts into brand loyalty and as a result, they do not mind spending an extra amount.
Recognized luxury brands have some consistency in the quality of their products and take extra care of consumer sentiments. This contributes to the evolution of the brand name. Word-of-mouth publicity also plays a key role in promoting luxury watches. 






Shifting perception among consumers regarding luxury goods, as they contribute to great social acceptance, is expected to remain a key growth-driving factor. Increasing disposable income in emerging economies including China, India, and Brazil due to the improvement of economic indicators on a domestic level will also promote product demand.
The demand for women's luxury watches is also increasing significantly. It has been observed that women are becoming more interested in upgrading their watches as compared to men, which is driving the companies to expand their product line for the women segment. Some of the recent women's luxury product launches include TIFFANY & CO AND PATEK PHILIPPE TWENTY, BULGARI SERPENTI INCANTATI, and A. LANGE & SOHNE SAXONIA THIN. The shifting trend from conventional to golden and diamond watches is also playing a crucial role in expanding the customer reach. It has been observed that these products are giving tough competition to the hand jewelry market.

The online channel segment is projected to expand at the fastest CAGR of more than 5.5% from 2023 to 2030. Consumers use online channels to purchase premium products on account of favourable value-added services including cash-on-delivery, easy return option, safe transactions, and integrated and centralized customer services. Key players are adopting online retail schemes to cut operational costs and increase their profits. Companies, such as Rolex Inc., Fossil Group, and Ralph Lauren, have a solid presence in offline retail stores and also offer their products online to increase their market reach.
It is also convenient for manufacturers to sell their products at a global level through this distribution channel. The offline category dominated the industry in 2021 and will remain dominant throughout the forecast period, in terms of revenue share. The major factor contributing to the growth of this segment is the growing consumer preference for purchasing high-end products from retail stores. Furthermore, it becomes easy for consumers to understand the exact size and weight of the product from offline channels including convenience stores, supermarkets, and company-owned brand retail outlets.

On the basis of products, the global industry has been further categorized into electronic and mechanical. The electronic product segment dominate the global industry in 2022 and accounted for the largest share of more than 62.9% of the overall revenue in the same year. The segment is likely to expand further at a steady CAGR retaining its leading position throughout the forecast period. Key companies are expanding their product offerings on smartwatches fitted out with advanced functionality, such as heart rate monitors, GPS capabilities, and multisport tracking. These watches help consumers track their distance and speed.

Moreover, vendors, such as Apple Inc., offer an option of customized watches that allow consumers to choose colour, material, and features. On the other hand, the mechanical product segment is expected to expand at the fastest growth rate from 2022 to 2230. A large business-class population prefers this type of luxury watch as it can be used as a style statement. The use of titanium ceramic coatings along with PVD coatings enhances the lifespan of mechanical luxury watches. Some of the key players offering mechanical products are Rolex SA, A. Lange & Söhne, Apple Inc., and The Swatch Group Ltd.

On the basis of geographies, the industry has been further categorized into Asia Pacific, North America, Middle East & Africa, Central & South America, and Europe. Asia Pacific was the largest regional market in 2022 and accounted for the maximum share of more than 49.0% of the overall revenue. Changing consumer behaviour and growing disposable income, especially in major countries, such as China, India, and Japan, are the factors that propelled the market growth in Asia Pacific. Global luxury brands are entering countries like Japan, China, and India by understanding the potential of the market.

China is the largest market for luxury watches in the region owing to the presence of a high-net-worth population. Thus, Asia Pacific generated the highest revenue for the market. North America is projected to expand at a steady CAGR from 2023 to 2030. This is owing to the presence of major players in the region, along with high per capita income as well as the increasing status of the upper-middle class. In addition, luxury watches' position as a status symbol amongst the young generation is estimated to boost the region’s growth.

ey players are working on new product development to get a competitive advantage in the industry. For instance, in April 2021, Hermes revealed the Hermes H08 New Men's Watch Collection. There are 5 unique 39 mm places in the collection. Four pieces are made of titanium, while one is made of a graphene-filled composite casing. The original cushion-shaped collection had a sporting-inspired design that combined taut and flowing lines, with a softened-edged case framing the circular dials. 
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