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SUMMARY

The basic idea of underlying the extensive research on the project has been to familiarize the reader about A study on offline vs online shopping of groceries among women in MMR. 
[image: 275 Grocer Logo Stock Illustrations ...]The structure of this research includes six main chapters to carry out the research process in an orderly manner. The first chapter would be the Introduction which represents the opening chapter of study which sets up the research topic and provides the general information about the topic. It also explains about the concepts of offline and online shopping among women. The chapter discusses the background information of the research. The second chapter identifies the aim and objectives of the research, and third chapter includes scope and limitation of the study. The next topic would be Research Methodology, this makes up the fourth chapter of the study which provides details about the methodology for the research process. It will specify the research philosophy, approach, ethics and design and methodology, and analyze the research data to achieve the aim and objectives of the study. It gives information about the sampling to specify participants chosen and the number of participants taking part in the research.
Data Analysis and Findings forms the fourth chapter of the research which is concerned with analyzing the research data collected to present the results in the context of all the respondents their availability, reference, likes and dislikes, reasons of online and offline shopping it is summarized through pie chart. It will also discuss the findings in correlation with secondary data findings obtained through literature review that is comparing what the participant’s answers with the findings from the literature review.
The fifth chapter would be the Review of Literature which constitutes to analyze the work of other researchers done in area of research topic. This part puts forward the theoretical arguments and findings of other research that are applicable towards the research topic area and related objectives. Reasons for choosing the qualitative analysis and reason for choosing MMR region are explained in detail. In this part it can also be seen how each information about the topic of grocery sector was collected by the researcher.
The six chapter would be Data analysis and Interpretation, in this chapter, both the primary and secondary data is being used to discuss the challenges faced by the grocery industry in MMR. The last and final chapter would be the Conclusion which summarizes the key points of the overall research and puts together results that address the research aim and objectives. In this section, the researcher will also give suggestions of new ideas to improve businesses based on the findings from this research. We can see the result of how the impact of online and offline effects the grocery sector and recommendation from the researcher based on findings from the secondary study and ideas from the primary study.

OBJECTIVES OF THE STUDY    

The present study broadly compares the online and offline shopping, specifically the objectives are:
• To examine the significant differences in demographics, technology usage, availability, and consumer attitude that exist between online and offline consumer groups.
• To investigate the factors that lead consumers to switch from offline to online and online to offline shopping.
• The factor that leads the customer to shop exclusively online and offline.
• To determine whether the consumer's qualifications influence online and offline purchases





HYPOTHESIS

A hypothesis is a testable statement that predicts the relationship between two or more variables. In the context of a study comparing offline vs. online shopping of groceries among women in the Mumbai Metropolitan Region (MMR), here are some hypotheses you might consider:
1 General Hypothesis:
Null Hypothesis (H0): There is no significant difference in the shopping preferences (offline vs. online) of women in the MMR for groceries.

Alternative Hypothesis (H1): There is a significant difference in the shopping preferences (offline vs. online) of women in the MMR for groceries.

2 Specific Hypothesis:
          Convenience and Time
H0: There is no significant difference in the perception of convenience and time efficiency between offline and online grocery shopping among women in the MMR.
H1: Online grocery shopping is perceived as more convenient and time-efficient compared to offline shopping among women in the MMR.
3 Price Sensitivity
H0: There is no significant difference in price sensitivity between offline and online grocery shopping preferences among women in the MMR.
H1: Women in the MMR are more price-sensitive when it comes to online grocery shopping compared to offline shopping.
4 Product Variety and Availability
H0: There is no significant difference in the perception of product variety and availability between offline and online grocery shopping among women in the MMR.
H1: Online grocery shopping offers a wider variety and better availability of products compared to offline shopping for women in the MMR.

REVIEW OF LITERATURE

Benefits of Online shopping and Offline shopping
[image: 1,053,400+ Groceries Stock Photos ...]Online Shopping –
 Home shopping: 
 The best shopping experience is when you shop online from the comfort of your own home. without visiting the marketplace. You can buy whenever and wherever you want.
 Reduces costs:
 Online shoppers save a lot of money thanks to a plethora of exciting deals, discounts, and coupons. Additionally, there are perpetual summer, winter, and occasional sales. Additionally, voucher cards reduce costs.
 More choices to choose from: 
You can choose your product by reading reviews carefully and wisely only by navigating the pages of various websites. 
Items are simple to return and cancel: 
If you don't think a product, you ordered online meets your expectations, you can return it or cancel your order. If you paid for the product, your money will be credited to your account within a few days.
 There is no need to buy:
 When you shop online, there is no pressure to buy anything. However, you might experience this when shopping in person. You are free to choose the items you want without being pressured by the store's owners or sellers.
Low transportation costs:
 If you need to send or bring large and heavy items to some places or your house, you can save money on transportation costs. However, when you shop online, you no longer need to think about it. It will be delivered to the location you specified. 
Time saver: 
Standing in line for hours to purchase something is a thing of the past. You no longer need to wait outside of any store. You can buy when you have time. You can buy tickets in advance even in restaurants and movie theatres, so you won't have to wait outside right now. Make use of the precious time you have saved.
Multiple payment option: 
Numerous payment options are another important aspect of shopping online. You can choose from a variety of payment methods. Online payment options include cards, UPI, QR code payments, internet banking, and numerous others. If you don't feel safe using online payment options, you can also choose cash on delivery.
Offline shopping-
No time delivery:
Go to the store and get what you want without delay in offline shopping. You do not have to wait for 5 to 7 days for getting the product, which happens with online shopping.
Choose by experience:
Choose any product with your personalized experience. Touch and feel the product, know how it is then bought if you want or not. Online shopping does not give you this option.
Quick return:
 Returning any product is easy in offline shopping as getting the product without delay. Go to the store on the day they take the return and return or exchange the product immediately.
Satisfaction of shopping:
 As I stated earlier, getting satisfaction while shopping with friends or family or your loved one is different. You can never get that satisfaction or joy in online shopping.
Personalized recommendation from the staff:
When you shop online it takes more time to research before buying any product. But when you shop offline, some staff handle plenty of customers each day and know what will suit them. So, you can get personalized recommendations from them before buying anything recklessly.
Store Based Grocery Shopping Vs. Online Grocery Shopping:
 Online shopping is becoming increasingly popular these days. not just clothing and electronics; Online grocery and food purchases are also common. based on consumers' environmental characteristics, for comparing grocery shopping habits in stores and online. The study concluded that there were no significant correlations found between the environmental characteristics of consumers who buy groceries or food online and those who shop in stores. However, significant connections between sociodemographic characteristics and economic and environmental issues were discovered. Similarly, the consumer's channel choice between online and in-store shopping was the subject of the research. Their main finding was that online and in-store shoppers have different reasons for shopping based on products. The desired incentive for channel-independent purchases of utilitarian goods was control of shopping knowledge.

PRIMARY DATA 

The subsequent section analyses the data which were obtained as primary research data from the interview of ten participants from India. The contents of interview responses are analyzed and interpreted to find and establish information patterns that will be assistive to answer the research objectives. The data source is interviewing questions based on online vs offline shopping of groceries among women in MMR. The analysis takes place under what is more convenient for women in the field of shopping. The analysis is focused on the responses of the interview participants to know their views regarding study on offline vs online shopping of groceries among women. 
All the interpretations are as follows: -
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	Activity 
	Ratio (%)

	Daily 
	18.3

	Weekly 
	23.9

	Monthly 
	31.2

	Once in 3-6 months
	26.6 
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	Mode  
	Ratio (%)

	Online 
	51.4

	Offline 
	48.6
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	Options 
	Ratio (%)

	Yes 
	92.7

	No  
	7.3 
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	Options 
	Ratio (%)

	Yes 
	90.8

	No  
	9.2 
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	Shopping Apps
	Ratio (%)

	Zepto 
	24.8

	Flipkart 
	51.4

	Grofers 
	6.4

	Jio Mart 
	17.4 
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	Criteria
	Ratio (%)

	Quality 
	67.9

	Price 
	24.8

	Advice of the shopkeeper
	7.3

	Easy to pay 
	0
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	Criteria
	Ratio (%)

	Delivery of the product 
	41.3

	Security of payment 
	20.2

	Differ in prices
	19.3

	Availability of offers
	19.3






SECONDARY DATA

The research philosophy underlines the fundamental assumptions that helped the researcher to source and collect the data and guide its data analysis to arrive at conclusion in a systematic manner. Research philosophy forms the research grounds to comprehend nature of research problem by building the contextual knowledge. In this study, the researcher has considered the interpretive philosophy over the other research philosophies. This philosophy has guided the researcher for data collection and analysis techniques to gain detailed knowledge of the research problem nature for subjective judgment. The philosophy also guided the researcher to shape the assumptions to develop an appropriate research structure to investigate a study on offline vs online of shopping among women in MMR in the Mumbai region grocery sector. The researcher took them into fact that it will be difficult to get in contact with many participants from all over India with experience in grocery sector, so it was mainly in Mumbai region.

Research approach justifies selection of data sourcing, collection, analysis, and interpretation methods to address research objectives and questions with an actual analysis. The research approach has helped the researcher in selecting a specific research technique and to arrange the research plan in a systematic manner by choosing specific research instruments and techniques as per the research nature.

A topic is ethically appropriate if it does not pose a threat to individuals. In a perfect world, it ought to be carried out without being affected in any way by time, economics, or anything else. As a result, the deductive method is the one that most closely resembles the positivist method. 

DATA ANALYSIS

· The question was basically to know a person whether he/she shops daily, weekly, monthly, or once in 3-6 months. So, the highest ratio among all is monthly i.e., 31.2% There were 34 respondents monthly, 26 respondents for weekly, 20 respondents for daily, and 29 respondents for once in 3-6 months.
· Most of the people have their references regarding shopping. So has shown in the pie chart that many prefer online shopping as it very convenient to shop according to your list which has been prepared. The ratio of online is 51.4% and of offline is 48.6%.
· Every person search about the upcoming deals while shopping any product whether it is cosmetic or some other relevant products. While shopping of groceries many people check out with the deals and offers. So, 92.7% clicked on the option yes and 7.3% clicked on the option no. By the questionnaire we come to know that deals are also important.
· All of us really like to shop with friends or family, it makes easier to choose and helps with the product. As we see in the above chart the ratio is 90.8% it indicates that most of them likes to shop with their friends and families.
· As seen in the above table, the various website of groceries was put up. All are good in their own field, but an individual chooses according to their betterment. In which site they get more offer, deals, vouchers, availability, quality, quantity, and other chargers on their delivery. Taking everything into consideration the highest ratio among all the others is Flipkart. The ratio of Flipkart is 51.4%, the second highest is Zepto with a ratio of 24.8 % and so on.
· Quality is important regarding all the products. The most important criterion in offline shopping is quality. Comparison of quality is done by women from different stores. The ratio of quality is highest among all the other options. The ratio is 67.9% of quality, price 24.8%, advice of the shopkeeper 7.3%
· In the above chart, the criteria to buy online products. The majority has clicked on the option of delivery of product. Because it is very convenient the products are delivered at home. Delivery of the product ratio is 41.3% and the lowest among the rest is differ in prices and availability of offers is 19.3%

· 

CONCLUSION

This will look at the current trends in Mumbai's online grocery shopping and how customers are motivated to choose between online and offline grocery shopping. Due to characteristics that sometimes make it difficult to purchase such items from online stores and barriers that cannot be overcome both online and offline, grocery stores are in a unique position within the digitized business world.
The literature review emphasized that customers have a significant impact on any kind of business because they can choose which product or service to purchase. As a result, businesses ought to have a solid understanding of the reasons why customers buy from them as well as the ongoing trends in these factors, as they may have a significant impact on how customers make decisions.
As online and offline shopping spread in a particular region, digitalization has brought new perspectives into the business. The online shopper is a new type of customer looking for convenience. Businesses had to adjust to the circumstance. Companies, on the other hand, differ to the extent that they are required to or intend to go online. However, it does not appear that digitalization has had a significant impact on grocery retail in Mumbai.
 Online grocery shopping is only used by a tiny percentage of consumers. As a result, the goal of this study was to find out what makes people more likely to shop for groceries online and what other factors might influence their decision. In the case of online shopping, we also tested the connection between demographic characteristics and convenience factors. 
However, age and the statement "Online shopping helps me control my shopping cart" were associated online. The results of the test indicated that the age group places a greater emphasis on this aspect. 
SUGGESTION

Based on the findings, it can be suggested that the grocery business among women should focus on their training policy in increasing the awareness of their important products and benefits in managing the business activities and functions. It is also advised to collaborate with technological firms to gain awareness of new skills, benefits, training requirements and knowledge of the market. It can be concluded that offline shopping is affected by the online shopping by various modes and skills of the upcoming technology, therefore, it is advised to improve knowledge and upgraded the skills of the employees in the grocery sector to adapt to new communication technologies which can increase use of IT in supply chain operations management. Thus, the upper management or senior managers must encourage the organizational learning on the benefits and use of new and emerging information communication technologies that are relevant to the grocery business. It is also suggested to provide provisions for budgeting related to IT investments and development of technical infrastructure in the organization.
A proper allocation of funds and resources will help the small-scale firms with constrained budgets to ease the implementation and maintenance of IT system in the grocery business. Also, proper planning is advised for small scale grocery firms in planning to adopt new IT technologies for their supply chain practices as per the business requirements to ensure IT investment will get benefits that outweigh the acquiring and implementation costs of IT system.
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APPENDIX

Name
_________
Gender
_________

1. How Often do you shop Online?
o Daily
o Weekly
o Monthly
o Once in 3-6 months

2. Which mode of shopping do you prefer to choose?
o Online
o Offline

3. Do look for deals or compare prices before you make your online purchase?
o Yes
o No

4. When you go offline shopping, do you like to go along with friends or family who help
you in making choices?
o Yes
o No

5. If you prefer Online Shopping on which Website, did you shop?
o Zepto
o Flipkart
o Grofers
o Jio mart

6. What are the most important criteria when you buy in Offline Shopping?
o Quality
o Price
o Advice of the shopkeeper
o Easy to pay
Google form link
https://forms.gle/r91bsECCzza1Tyj1A
Excel sheet- https://docs.google.com/spreadsheets/d/1Rd3hvyISy_E5Q32xgPomSLf0oz-AW0rlfSmcwLZHiEY/edit?usp=sharing 
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